
Media kit / Introduction

Partnerships, campaigns and content production

Where Morocco
explores its next
vehicle.
A platform to discover vehicles, compare
offers and contact an automotive professional.

Website content in French and Arabic

drive.ma / Drive.ma homepage
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Media kit / Journey

From discovery to an enquiry
Drive.ma brings automotive reporting, a vehicle catalogue and comparison tools into one journey. Brands can build
a presence around the reader’s purchase project.

Solutions for automotive businesses
Brands and importers: launches and offers. Dealers and
showrooms: business and vehicle presentations. Automotive
services: relevant contextual visibility. Agencies: coordination of
creative assets and campaign delivery.

Vehicle model page · drive.ma

1
Discover
News, brands and new vehicle models.

2
Compare
MAD prices, versions, equipment and
offers.

3
Contact
Offer or test-drive requests, with
consent.
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Media kit / Catalogue

A catalogue for different vehicle needs

86
brand pages

632
model pages

1 083
version pages

Breakdown of 632 published model pages

Cars 400

Motorcycles and scooters 159

Commercial vehicles 60

Quads and side-by-sides 9

Other 4 Motorcycle catalogue · drive.ma

Cars, two-wheelers, light commercial vehicles and professional transport.
Prices and availability must be confirmed with the seller.

Catalogue snapshot, 4 November 2026. Published French-language pages; translations excluded. Each model is assigned once, with commercial vehicles taking priority. These are content
counts, not audience figures or available stock.

drive.ma 4 November 2026 edition 03 / 08

https://drive.ma/
https://drive.ma/motos/
https://drive.ma/


Media kit / Formats

Media formats built around the context
Clearly identified commercial placements with an agreed destination and schedule. Availability, activation and
mobile adaptation are confirmed in the proposal.

Proposed format Reference artwork Context

Large banner 970 × 250 Homepage

Leaderboard 970 × 180 Catalogue or model page

Rectangle 300 × 250 Relevant browsing context

Tall rectangle 300 × 600 Desktop, subject to placement

Editorial banner 728 × 90 Article, subject to approval

Advertisement
970 × 250

300
×

250

Placement concept, not a live campaign

Creative assets can link to an offer, a model
or a campaign page. Commercial messages
remain clearly identified.

This document does not reserve inventory. Display placements are proposed on request and activated by agreement; they are not permanently running.
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Media kit / Offers and enquiries

A clear offer. A voluntary enquiry.
Promotion pages can bring the vehicle, essential terms and an enquiry form together on a dedicated landing page.

Promotion landing page · drive.ma

A clear proposition
Model, price or monthly payment, eligibility and validity.

Accessible terms
Deposit, duration, fees, availability and configuration to be specified.

Consent-based contact
The visitor chooses to share their details for the enquiry.

Existing page shown as an example, not an offer from this kit. An enquiry is neither a sale nor a financing guarantee. Data handling and the recipient are agreed before launch.
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Media kit / Content

Content that explains your automotive story
Production tailored to website and social formats, with scope defined for each project.

Labelled partner content
A launch, offer or service explained with factual checks and clear
commercial disclosure.

Video and short-form assets
Script, authorised photos, opening hook, subtitles and a call to
action. Deliverables and distribution agreed in the proposal.

Web Stories
A short visual sequence linking to a reading page or campaign
destination.

Drive.ma news · drive.ma

1. Brief 2. Production 3. Approval 4. Launch 5. Review

French and Arabic production according to the brief. This kit is available in English; English production is scoped separately. Paid placements do not buy an editorial conclusion.
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Media kit / Campaigns

Build a campaign around your objective
Illustrative combinations to adapt to your brand. Pricing on request: budget, timing, creative assets, distribution
and reporting are specified in writing.

Build awareness

Vehicle launch
Presentation page + labelled partner
content + agreed visual assets.

Define: market, message, photos and schedule.

Support consideration

Offer or campaign
Landing page + detailed terms +
approved enquiry form and contact
journey.

Define: price, deposit, term, stock, dates and
recipient.

Present your business

Automotive professional
Business or showroom presentation +
vehicle details and contact
information.

Define: business verification, content and
selected services.

Agree reporting before launch
Depending on the selected tools and campaign: published deliverables, measured clicks and recorded enquiries. Metric definitions and
reporting periods are set in the proposal. No enquiry volume, traffic, SEO ranking or sales outcome is guaranteed.
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Media kit / Contact

Let’s plan your next
campaign.
Share your brand, objective, timing and preferred
formats. We will prepare a suitable scope and quote.

Pricing on request

Request a proposal

Your contact

Abdessalam Alaoui

hello@drive.ma

0661 700 614

Drive.ma is created by Amazing Media.

Amazing Media
46 Boulevard Zerktouni, 3rd floor, apartment 6
Casablanca, Morocco

Commercial register 655205 - Casablanca Court

Amazing.ma

Data and visuals
Catalogue: internal export of published pages on 4 November 2026. Screenshots: public Drive.ma pages captured that day. Journeys and visuals are illustrative; no affiliation with depicted
vehicle brands is claimed. Prices visible in screenshots are dated vehicle prices, not rates for our services.

drive.ma/a-propos/ drive.ma/annonceurs/ drive.ma/marques/
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